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Sustainability, eco-friendly, green, 
ecological, organic, conservation... We often 
hear these words more and more, but would 
hardly ever think to associate them with 
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China. China has achieved an astounding 
amount of economic growth over the past 
30 years, which has ultimately led to the 
arrival of China as the world’s second 
largest single-country economy. However, 
with all of this economic and social growth 
has unfortunately created a plethora of 
environmental problems. Now is the time, 
more than ever, to make a change before 
it’s too late. All over China, more and more 

companies are changing their ways from 
non-ecological to completely sustainable. 
The green leaders of the nation are starting 
to speak out, and it’s up to China to follow 
the trend and listen. LifeStyle takes a look 
at the leaders in sustainability all over China 
and the world. Eco-chic is making waves not 
only in the fashion industry in Beijing, but 
also in the hospitality industry in Guangxi 
province, the F&B scene in depths of 

traditional Chinese Hutongs, and with bike 
manufacturers in the UK and US. Whether 
it’s built into the architecture of buildings in 
Shanghai and Beijing as an eco-hang out, 
or embedded in the fundamental goals of 
transportation providers such as Tesla and 
Lufthansa, the world is redefining the way 
we think about the environment. 
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The Longji One Boutique Hotel, located 
in Southwest China, truly exemplifies the 
beauty of traditional Chinese culture and 
nature. Situated on a small mountain in 
the Ping’An Village of Long Ji County 
just steps from the breathtaking Dragon 
Backbone Rice Terraces of Guangxi  lies 
the exquisitely designed hotel, which is 
made entirely from uniquely decorated 
local wood. The hotel stays eco-friendly 
by serving all meals to guests on ceramic 
plates and intricately designed cutlery, so 
that no waste is produced. The quaint hotel 
features stunning photography on all of the 

walls and ceilings of the dining area, shot 
by the co-owner of the hotel as tribute to 
his travels around the world. The views 
seen from Longji One are truly one of a 
kind, and bring you very close to nature. 
You can clearly see that the hotel prides 
itself in being a part of the local community 
by sourcing all of their products from the 
community instead of importing products 
from far-off parts of the world. The Long Ji 
area is comprised of many different hiking 
trails that lead to incredible views of the rice 
terraces, ensuring that you see the splendor 
of the preserved nature in South China.
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Named as one of the best Eco-Lodges in 
the World and featured as one of “15 Hotels 
to Visit Before You Die” is the one and only 
Yangshuo Mountain Retreat. The astounding 
sustainable hotel is located in the heart of 
Yangshuo, China in Guangxi Provence. 
The retreat prides itself on its sustainability 
efforts, having become a Certified Green 
Hotel in 2008 as well as a leading hotel 
in ecotourism in all of China. Yangshuo 
Mountain Retreat practices a green way of 

hospitality through using non-disposable 
items such as chopsticks, cups, napkins, 
water bottles and plastic bags. The hotel also 
separates food waste for local farmers to use 
as animal feed, recycles their containers, 
uses well water versus river water and built 
all the furniture from bamboo found on the 
property. Hotel Owner Chris Barclay was the 
main influence in the decision to go green, 
saying “As Yangshuo was a growing tourism 
destination, I wanted to use our practices to 
show the government and help influence the 
community. In 1999 when this all began, I 
didn’t know much about sustainability or 
ecotourism, but it seemed like the right way 
to do things if we wanted to maintain the 
beauty of Yangshuo and attract visitors who 
also cared about the environment.” Bravo; 
the result not only feels good, but looks 
good.
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Located in Dongdaqiao, in the heart of 
the Central Business District of Beijing, 
Parkview Green has become an iconic 
landmark of the capital city. The stunning 
pyramid-l ike structure was designed 
with various innovative environmental 
technologies. The 800,000 sq. ft. modern 
architecture is quite possibly one of the 
largest sustainable projects in the city, 
consisting of office towers, a shopping mall, 
an art center and a boutique hotel.

The exterior features ETFE film roofing, 
transparent glass walls and steel frame 
structures, which provide unique levels of 
energy saving thus optimizing the climate 
control system. Parkview Green became 
the first integrated commercial project 
to be awarded LEED Green Building 
Rating System Platinum certification. A 
stable internal micro-circulation system, 
water VAV systems, intelligent Building 
management system (BMS) are some of the 
sustainable features installed in the building 

that accounts for up to 80% of energy 
conservation.

During the development process, the 
buildings materials were chosen based on 
their sustainability levels with dominant 
use of recycled materials and recycled steel. 
To add to its eco-aesthetic points, local 
trees were planted for water conservation 
purposes.

With many other carefully designed 
systems like water-conservation with 
electronic taps and low-shower facilities, 
Parkview Green has become one of the most 
prominent sustainable buildings in China, 
mostly for its microclimate breakthrough 
and the fusion of multi power-saving 
systems internally and externally. Not only 
environmentally friendly designed, Parkview 
Green’s interior design is also visually 
appealing with its showcase of sculptures 
and paintings from the masters like Salvador 
Dali, Pierre Matter, Andy Warhol and many 
more.
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, CBD

20

H

C

Parkview Green

Parkview Green

p ETFE

I

r

p

r

VAV IBMS

60% I p

80% Parkview Green

H

LEED

Parkview Green

p

p

t p p

p

Parkview Green

C

C· Pierre Matter 

·

2

 



LifeStyle48

C 2

Hn

4S

m

H

2 +

2

n

H

I2

H

2

1

2 1

p p

Bike Cafe
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With the fast technology development 
of technology, metropolitan life demands 
more and more ways of commuting. Bicycle 
retailers have been consistently trying to 
keep up with the pace of the wheels in the 
midst of a flood of private cars on streets. 
Sustainable, affordable, efficient, and 
flexible; nowadays, bikes have become the 
young commuter’s personal style reference. 
As the young generation bike to work, 
custom bikes are seen everywhere. Bike 
retailers and repair shops stand alongside 
auto dealer stores in the city. Bikes have 
returned to the fashion arena, making eco-
friendly riding the latest trend.

One of the prominent examples of this 
creative retail concept is applied by the 
Chinese classical bike brand, Yong Jiu. 
By exploring a youthful idea, Yong Jiu 
Bike offers us a new bike retail experience 
with its Yong Jiu Bike Cafe in Shanghai. 
Cafes, like bikes, have also become an 
interpretation of the new fashionable lifestyle 
of the young generation. The innovative 
concept of Yong J iu Cafe combines 
sustainability and the modern China lifestyle 
in Shanghai. From vintage bicycles to 
mountain bikes, wheels to handles; elements 
of bikes are carefully curated and applied 
into the interior design of the cafe, complete 
with a popup showroom showcasing bikes 
with different models in the cafe area, the 
cafe has successfully merged into the bike 
retail industry, bringing a new vision to 
China by collaborating lifestyle into the retail 
world. The bike retail shop itself is located 
next to the cafe. Customers are able to 
hangout and share their biking experiences 
with other bike riders while checking the 
bikes available in the retail shop. Whether 
you are a bike enthusiast, or simply a coffee 
aficionado, Yong Jiu Cafe is one of those 
visit-worthy metropolis gems where you can 
escape the hectic urban life and enjoy a sip 
or two of coffee in the leisurely environment 
with sustainable values in the atmosphere.
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Organic Juices are starting to make 
waves in the city of Beijing with Juice By 
Melissa,a 100% organic certified Juice 
Company founded by New York City native 
Melissa McKenna. Juice by Melissa offers 
a variety of fresh, organic juices, infused 
with different fruits, vegetables, milks and 
even coffee options. The newly opened juice 
shop, located in the center of Beijing is a 
hub for healthy and sustainable lifestyles. 
The juice creators have even concocted a 
Pollution Fighter booster shot, which is 
made to regenerate the lungs in your body 
while fighting off harmful free radicals and 
stop toxic pollutants from entering the body. 
Not only are the delicious and healthy juices 
available in the juice store, they are also 
available to order online and are delivered 
to your home upon request. With all of the 
harmful toxins in the Chinese air created by 
pollution, and the grime of the city, Juice By 
Melissa brings a refreshing flair to the food 
and beverage scene in Beijing, with plans 
to expand all over China. Juice By Melissa 
specializes in 3-7 day juice cleanses that 
are meant to detox the body and fill it with 
essential nutrients. The juice café also has 
different organic and delicious food options 
that they sell as well. All of the products are 
sourced from all around the world and are 
completely organic, which is something the 
Beijing food culture lacks as a whole. Juice 
By Melissa aims to provide an educational 
environment in the future where they can 
hold seminars, have private consultations 
and workshops that help those living in 
China understand the benefits of drinking 
organic juices and living sustainable and 
healthy lifestyles. Living a sustainable and 
green life is just one sip away with Juice By 
Melissa.
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In the depth of the Beijing Hutongs lies 
CHI, an amazing restaurant that sources 
food from an organic farm in China called 
Little Willow. The quaint restaurant located 
steps from the Lama Temple is owned by 
Chinese couple Yao Yang and Li Yang who 
hired Japanese design firm ODD Studio to 
turn the once dusty bar into a creative and 
inviting restaurant. CHI’s founders opened 
the restaurant with intentions to grow the 
culture of simplicity, food craftsmanship 
and sustainability into China, specifically 
in Beijing. CHI constantly is promoting 
local goods and artists in hopes to unify 
the community and promote healthy and 
happy lifestyles in the heart of Beijing. The 
innovative restaurant has a set menu of 5 
seasonal dishes, creating an experience 
similar to tapas style dining. The menu is 
changed monthly, with new and exciting 
food creations brought to life each time to 
ensure the consumers are always getting 
a fresh and inviting meal each time they 
come to dine at CHI.With the local and 
environmental initiatives of CHI, it is easy 
to see why such an outstanding and growing 
restaurant is being followed by more and 
more organic new restaurants opening all 
over China, specifically in Beijing and 
Shanghai.
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Eco-chic fashion brand NEEMIC merges 
the contemporary fashion world with the 
concept and practices of sustainability. 
In 2011, designers Amihan Zemp and 
Hans Martin Galliker came together with 
their creative minds and collaborated to 
design and found NEEMIC in Beijing. The 
designers goals were to create amazing 
designs while making the industry more 
sustainable and also providing a platform 
for artistic exchange. The NEEMIC brand 
sources mostly left over high-end materials 
produced from the fashion industry as well 
as GOTS certified organic fabrics. NEEMIC 
is sold worldwide.

NEEMIC’s designers are also the proud 
co-founders of The Hong Kong Organic 
Text i le assoc ia t ion and AgraChina . 
AgraChina is a network that promotes 
organic agriculture in China. With a country 
that is a mecca for the production of goods 
worldwide, especially couture, fashion 
and clothing, it is important that brands 
similar to NEEMIC keep popping up and 
continuing to make eco-friendly fashion 
available and on top of the latest trends. 
NEEMIC goes a step further by partnering 
with local designers and producers in China. 
The designers work with local tailors to 
emphasize fair working conditions and 
using organic fabric that is hand-woven by 
traditional communities in China in order 
to help preserve old techniques and social 
structures. NEEMIC is proving that eco-
friendly fashion is much more than meets 
the eye. 

Feature
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Made By Mir is a sustainable eco-
accessory brand that is known for its 
reclaimed leather, redefined with human 
hands to create the perfect balance between 
nature and people through design. Co-
founders Miranda Mullet and Chris Cheung 
are American natives that create and work 
out of Beijing and around South Asia. All 
of their products are crafted from recycled 
materials, organic fibers, hand-woven 
textiles and made by hand. Co-founder and 
head designer Miranda got much of her 
inspiration for the eco-chic collections from 
her childhood in the Southwest United States 
where she spent a lot of time surrounded by 
nature. After living in China for many years, 
Mullet and Cheung started to understand the 
harmful effects of the consumption process 
from a manufacturing point of view. Made 
By Mir is devoted to produce fashionable 
products that have a positive impact on local 
communities and the environment. 

The latest projects created by Made By 
Mir include stylish eco-tote bags and unique 
rings that are made from sustainable gold 
plated silver that were personally sourced 
by the designers in Bali, Indonesia.Wearing 
stylish and on-trend accessories can not only 
be fun, but also support sustainability with 
the designs of Made By Mir. 
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Brompton Bike is a brand that thrives on 
the values of independence and freedom 
of choice. Not only is the London-based 
retailer able to create elegant and superbly 
engineered bikes, they are also able to ride 
smoothly and fold up easily and quickly into 
highly compact and portable sizes, while 
keeping you looking stylish in their amazing 
designs. What makes the Brompton Bicycle 
retailer so special is their commitment and 
ability to customize and build the bike of 
your dreams. With their different models 

and capabilities, you will be able to choose a 
bike that fits your daily needs. There are six 
Brompton stores located all over the world, 
giving the global community access to this 
high-end, yet eco-friendly ride. 

Not only does the bike retailer pride 
itself on exceptional customer service and 
luxury bikes, it also deeply cares about the 
environment. By producing their bikes in 
factories with a green electricity provider, 
Brompton has been able to significantly 
reduce the negative environmental impact 
from their products. The retailer also 
partnered with Cranfield University to 
create a way for their consumers to see their 
carbon footprint while using Brompton 
Bikes, so that they can see how long they 
must ride their bicycle in order to offset the 
carbon that went into the manufacturing and 
distribution of a Brompton. 

With Brompton’s many environmental 
policies, recycling strategies and energy 
efficiency strategies, it is clear to see how the 
leading bike retailer sets a remarkable example 
for future retailers to follow for the future. 

Brompton Bicycle
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Shinola is a Detroit-based collaborative enterprise retailer that specializes in handcrafted 
bicycles. Shinola Detroit retailers pride themselves on their personalized craftsmanship. The 
moment a bike enters the local Detroit workshop, it goes through a custom-level assembly 
by bike specialists. Each bike is constructed and fitted by hand and then tested until it meets 
perfection, making Shinola one of the most reliable American bicycle retailers. What make 
the Shinola brand special are the partnerships it has formed with American manufacturers 
who uphold the same values in environmental production. Shinola works closely with 
Edward Brothers Malloy, a family-owned company that produces high quality, domestic and 
sustainably cultivated sources for its products. 

Shinola bikes are created with the beauty of industry in mind, with expert craftsmen 
carefully constructing each part of the bike to perfection. The bike retailer has a strong 
manufacturing legacy that they intend to keep strong via consumer relations and high-quality 
products. Many of Shinola’s products are given a lifetime guarantee, meaning less waste 
being created in the course of their top quality production. It’s no wonder the Shinola Detroit 
brand has been going strong for all these years. 
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market. The starters come with a 60 kWh 
battery, which has a 208 mile range and 
lets drivers reach speeds of up to 120 mph, 
with “Supercharger” power stations free 
of charge that keep expanding its network 
across North America, Europe and Asia. 

This year, the company aims to produce 
100,000 e-vehicles globally, which would is 
a massive increase from its 22,000 in 2013. 
This number is seen as a reasonable goal, 
as China has become one of Tesla’s fastest 
growing markets. The Chinese government 
has recently announced that all electric, 
hybrid and fuel cell vehicles will be exempt 
from purchase tax until 2017. As if that’s 
not enough to attract future e-vehicle 
owners, all Shanghai-based Tesla buyers 
would also be exempted from the license 
plate tax. Fuel free, pollutant free, noise 
free, and tax free. Not only has it become 
one of the most eco-friendly vehicles our 
there, Tesla might has also become one of 
the most wallet-friendly choices for high-
end auto customers out there. What are you 
waiting for?

Tesla: Eco-friendly, wallet-friendly
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Zero fuel, zero pollutants, zero noise. 
While it seems too good to be true for a 
vehicle to embrace these qualities, Tesla 
has proved to the world that anything 
is possible. With i ts groundbreaking 
technology, part icularly focusing on 
s u s t a i n a b l e i n n o v a t i o n s , Te s l a h a s 
challenged us to change the way we view 
mobility by becoming the global pioneer of 
e-vehicles which are not only innovative, 
but also are collaborative, efficient and 
environmentally friendly.

Founded in 2003, the company has 
been continuously providing sustainable 
transport innovation by bringing desirable 
mass-produced electric cars to the global 
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journal Air Transport World (ATW) has 
once again awarded the Lufthansa Group the 
title of Eco-Airline of the Year in 2015 for 
their corporate responsibility initiatives and 
ground-breaking role in the area of climate 
and environmental awareness.

Luf thansa Group has e s t ab l i shed 
themselves as the pioneer of eco-aviation 
with their Strategic Environmental Program, 
containing fifteen guiding principles to 
ensure a sustainable mobility improvement 
for the airline. From greater fuel efficiency 
and fewer emissions, to principles like 
reduc ing carbon emiss ions , cu t t ing 
nitrous oxide emissions, biofuel usage 
and researches, to environmental friendly 
initiatives like the “E-Port An” project 
that involve various pollutant-free electro-
mobility concepts at the Frankfurt Airport, 
it’s no wonder this airline is making waves 
in sustainability. By applying this extensive 
range of measures, Lufthansa is persistently 
increasing their ecological efficiency in 
flight operations in the long-term. The active 
reduction of engine noise is also a part of 
their new strategy program. 
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When it comes to sustainability, the 
aviation industry has a bad reputation 
for its fuel-burning emissions, as airlines 
are responsible for the rapidly increasing 
amount of carbon-related toxins released 
into the air. Not only air pollution, the 
airline industry is considered as one of the 
most significant contributors of global noise 
pollution. However, some of the world’s 
most renowned airlines like the Lufthansa 
Group have been taking steps to set the 
global standard of responsible flying with 
their extensive environmental sustainability 
strategies. It is with no wonder that the US 

Lufthansa: World’s Greenest Airline


